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Editorial Opportunities
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WWW. TRADENEWS.COM

Circulation

Category of Trade % of Circulation

Food World total circulation: 22,775

Corporate Chains: Executives/Buyers/Store Managers.........ccooovvvvveieenennn, 34
Small Chains/Independent OPerators .........ccoovviviviiiieiiieieeiecee e 10
Convenience STores/Mass RETQIIErS ........ccvovviviiiiiiiiicc e 7
Wholesalers/DiSTDUIONS ........coviiiiiiiiii s 9
ManUFACTUIEIS/BIOKETS ... 37
ATTOTNEIS . 3

Food Trade News total circulation: 28,316

Corporate Chains: Executives/Buyers/Store Managers ..., 35
Small Chains/Independent Operators ...........cccovviveiiiiiiiicceecee 14
Convenience Stores/Mass RETQIIENS ..o 6
Wholesalers/DiStriUTOrS .........coviiiiiiiie e 6
MaNUFACTUIEIS/BIOKETS ... 34
AL OTNEIS o 5

The area of coverage for Food World is Maryland, Virginia, Delaware, Central Pennsylvania and the
District of Columbia. The area of coverage for Food Trade News is Pennsylvania, New Jersey, Metro
New York and Delaware. Both publications enjoy national circulation to the corporate headquarters
and buying offices of all the major retail chains that operate stores in the areas we cover.
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Editorial Calendar

Food World

PUBLICATION DATE

January 8, 2024
Materials due: Dec 29

February 5, 2024
Materials due: Jan 26

March 4, 2024
Materials due: Feb 23

April 8,2024
Materials due: March 29

May 6, 2024
Materials due: April 26

June 17,2024
Materials due: June 7

July 8, 2024
Materials due: June 28

August 5, 2024
Materials due: July 26

September 9, 2024
Materials due: August 30

October 7, 2024
Materials due: Sept 27

November 4, 2024
Materials due: Oct 25

December 2, 2024
Materials due: Nov 22

SPECIAL ISSUES & FEATURES

Futurecast 2024
Food World takes a look ahead at the year 2024.

Frozen Foods
IRI listings of the fastest moving frozen food items in the Baltimore-Washington and
Richmond-Norfolk markets.

Seafood
Food World takes a look at the seafood industry in the retail sector.

GM/HBC
Highlighting the general merchandise and health/beauty care segments of the industry.

Dairy-Deli-Bakery
IRI listings of fastest moving dairy-deli bakery items in the Baltimore-Washington and
Richmond-Norfolk markets.

Retail Market Study

Food World's largest and most important issue of the year! The annual market study breaks
down sales and share for retailers from all segments doing business in the Baltimore-
Washington, Richmond-Norfolk and Central Pennsylvania markets.

Specialty Foods
Food World takes a look at the specialty food industry.

Direct Store Delivery/Manufacturers
Food World puts the focus on suppliers in our coverage area.Also includes company listings
of the area DSD/Manufacturers.

Naturals and Organics/Hispanic Heritage Month

Food World explores the natural/organics business in the retail sector, highlighting future
trends and showing you who's on the cutting edge. Focus on Hispanic Heritage Month will
also be featured.

Produce
Food World explores the produce business and highlights future trends.

Grocery/Brokers
IRI listings of the fastest moving edible and non-edible grocery items in the Baltimore-
Washington and Richmond-Norfolk markets. Plus, broker listings.

Wholesalers
A study of the wholesalers in the Food World market along with company listings.
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Editorial Calendar
Food Trade News

PUBLICATION DATE

January 15, 2024
Mafterials due: Jan 5

February 19,2024
Materials due: Feb 9

March 18, 2024
Materials due: March 8

April 22,2024
Materials due: April 12

May 20, 2024
Materials due: May 10

June 24,2024
Materials due: June 14

July 22, 2024
Materials due: July 12

August 19,2024
Materials due: Aug 9

September 16, 2024
Materials due: Sept 6

October 14, 2024
Materials due: Oct 4

November 18, 2024
Materials due: Nov 8

December 16, 2024
Materials due: Dec 6

SPECIAL ISSUES & FEATURES

Futurecast 2024
Food Trade News takes a look ahead at the year 2024,

Seafood
Food Trade News takes a look at the seafood industry in the refail sector.

Frozen
IRI listings of the fastest moving frozen food items in the Delaware Valley, Central
Pennsylvania, and Metfro New York markefs.

GM/HBC
Highlighting the general merchandise and health/beauty care segments of the industry.

Dairy-Deli-Bakery
IRI listings of fastest moving dairy-deli-bakery items in the Delaware Valley, Central
Pennsylvania and Metro New York markets

Retail Market Study

Food Trade News' largest and most important of the year! The annual market study breaks
down sales and share for retailers from all segments doing business in the Metro New York,
Northern New Jersey, Delaware Valley, Central Pennsylvania, ABE and Northeast PA markets.

Specialty Foods
Food Trade News takes a look at the specialty food industry.

Store Delivery/Manufacturers
Food Trade News puts the focus on suppliers in our coverage area. Also includes company
listings of the area DSD/Manufacturers.

Natural and Organics/ Hispanic Heritage Month

Food Trade News explores the natural/organics business in the retail sector, highlighting
future frends and showing you who's on the cutting edge. Focus on Hispanic Heritage Month
will also be featured.

Produce
Food Trade News explores the produce business and highlights future trends.

Grocery IRI/Broker’s Issue
IRI listings of the fastest moving edible and non-edible grocery items in the Delaware Valley,
Central Pennsylvania and Metro New York markets. Plus, broker listings.

Wholesalers
A study of the wholesalers in the Food Trade News market along with company listings.
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Display Advertising Rates
Food World & Food Trade News

Typical Space Costs

Size of ad 1 time 3 times 6 times 9 times 12 times

Full page $3,665.97 $3,550.91 $3,320.91 $2,975.91 $2,960.22

3-column strip $2,199.58 $2,167.70 $2,115.06 $2,067.24 $2,010.73

Horizontal Y2-pg $1,832.99 $1,806.42 $1,762.55 $1,722.70 $1,675.61
Insert Costs Single leaf:  $3,415.50 (commissionable)

Double leaf: $4,680.50 (commissionable)

Must have a minimum of 20,000 inserts PER paper
Agency Discounts  Agencies receive a 15% discount on gross cost.
Color $350 extra per page (net).

Closing Dates Materials must be received at least 10 days prior to publication date.

Grocery Industry Directory (GID) Costs

Full page $2,400.00 Inside front or inside back cover $3,400.00
Half page $1,200.00  Tab positions $3,000.00
Back cover $4,000.00  Color $350.00

For more information, contact:
Maria Maggio, 443.631.0172 or maric@foodfradenews.com
Kevin Gallagher, 201.250.2217 or kevin@foodtradenews.com
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Displ

ay Advertising Specs

Food World, Food Trade News & Grocery Industry Directory

Full Page
10" x 10.5"

3-Column
Strip
6" x 10.5"

Horizontal

10" x 5.25"

Grocery Industry Directory (GID) Only

Full Page
Half Page 4.5" x 7.5"

Half Page
4.5" x 3.75"

Page Size
Column Size

Specs

52.5 column inches per page (6 columns x 10.5")
1 columninch=2"x1"

Digital submissions should be high resolution PDF files with all fonts and
graphics collected/embedded. No bleeds. Color is process (CMYK). Ad
sizes are described above.
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Digital Advertising Rates

At Burris Logistics, we listen to your challenges to offer
compelling and'eemprehensive solutions.

WELCOME MATAD ... $2,500/month
EMAIL BLASTS / PHOTO BLASTS / BREAKING NEWS.................cccooine $2,000/month

___option 1|
Home Page Ads ..., $350/week (sold bi-weekly)

* Leaderboard or Billboard ad at the top of the page
« Sidebar ad

Taking STOCKAAS ...........c.ooviviieiiicccc e $350/week (sold bi-weekly)
* Leaderboard or Billboard ad at the top of the page
» Sidebar ad

NEWS AUS ..., $325/week (sold bi-weekly)
* Leaderboard or Billboard ad at the top of the page

Photo Gallery Ads .............ccooiiiiiiii e, $325/week (sold bi-weekly)
* Leaderboard or Billboard ad at the top of the page
* Sidebar ad

ColUMN AAS ... $300/week (sold bi-weekly)
* Billboard ad at the top of fop of the page
* Sidebar ad

Trade Calendar AdS ..o $300/week (sold bi-weekly)
* Leaderboard or Billboard ad at the top of the page
» Sidebar ad
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Digital Advertising Specs

_
il

@ LEADERBOARD or BILLBOARD
Leaderboard: 2910 x 270 pixels

Billboard: 2910 x 750 pixels

Displayed in the header, under site navigation and
above site content, on desktop and mobile.

o SIDEBAR................ (Desktop & Mobile)
Medium Rectangle: 900 x 750 pixels

Half Page: 900 x 1800 pixels

Note: We accept either size for desktop. We accept
only medium rectangles for mobile.

© weLcomemar............ (Deskiop only)

900 x 750 pixels
Appears on desktop and mobile as an overlay on the
page of first entry. Displayed once per day per visitor.

The sizes we are requesting are three times larger than they
will display.This allows us to render your ad at the highest reso-
lution supported by modern phones and computer monitors.
Modern “Retina” and super-high-definition displays achieve
their impressive image quality by using larger images fo fill
smaller spaces.

Accepted formats for website advertising are JPEG, PNG, GIF,
HTMLS and Javascript.
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